
Challenge
JewelScent have three goals with Facebook: branding, engagement and ultimately 

customer acquisition. Having seen some success through direct response advertising on 

Facebook, Derin Oyekan, Co-founder and CMO, was keen to scale their ads and test new 

segments, while maintaining control over spend. However, the existing tools available to 

Derin were proving inefficient and cumbersome. JewelScent needed to test permutations 

for small audience segments in order to determine where they could find growth in 

customer acquisition.

25% of JewelScent’s marketing budget is spent on Facebook Advertising. “Facebook is by 

far the best performing direct response channel for JewelScent,” said Derin. However, they 

knew they could accomplish more by scaling their spend in a controlled way, but needed a 

tool to help accomplish their goals.

Solution
After looking at several providers and agencies, Derin determined that a self-service 

approach was best and chose StitcherAds for:

 ◆ The easy-to-use, Multi-Product Ad creation with product feed integration 

 ◆ Audience segmentation for testing, discovering and growing customer acquisition

 ◆ Automated controls and rules for spending according to goals

Multi-Product Ads
Facebook’s MPA format is perfect for displaying a variety of JewelScent’s top three selling 

products in mobile and desktop Newsfeed. They are able to be very creative with MPAs and 

used them in a product story telling fashion:

“We’ve easily increased customer 
acquisition and driven revenue in a 
short period of time with StitcherAds. 
We’re very happy with a 56% increase 
in revenue through our Facebook Ads.”

Derin Oyekan  
Co-founder & CMO 
JewelScent

Case Study
How to scale spend, grow revenue and increase 
RoAS with Facebook direct response advertising.

About JewelScent
A social commerce company, they add fun 

to the purchase of everyday products. Their 

current product catalogue includes scented 

candles, soaps, and fragrance beads—the 

fun part is the hidden jewel valued from $10 

to $7,500 found in each product.

Results

 ◆ 44% Increase in Spend
 ◆ 56% Increase in Revenue
 ◆ 27% Decrease in Cost Per 

Checkout
 ◆ 29% Increase in RoAS
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Audience Segmentation
JewelScent knew their best audience was primarily women, but desired to test other 

audiences. Using StitcherAds they quickly segmented by gender and devices—providing 

them with a more granular view of where their ads delivered on objectives. Derin said, 

“With a platform like StitcherAds, there are unlimited opportunities for testing and 

growing customer acquisition with confidence.”

Automated Controls
Increasing spend can be risky, especially if you’re trying to reach new audiences with your 

ads. Derin said, “StitcherAds gave us the confidence to increase spend and scale our ads in 

a very short period of time with controls and rules based on our targets.” They were able to 

automatically suspend ads that were not performing for particular segments.

Results
MPAs, audience segmentation and automated controls helped JewelScent grow customer 

acquisition and drive revenue through Facebook. After using StitcherAds for a month to 

scale ads and test new segments, JewelScent saw an impressive 29% increase in Return on 

Ad Spend (RoAS). They increased spend by 44% while revenue increased by 56%—more 

than doubling revenue without doubling spend. 

Commenting on JewelScent’s results so far, “We’ve easily increased customer acquisition 

and driven revenue in a short period of time with StitcherAds. We’re very happy with a 56% 

increase in revenue through our Facebook Ads.” 

Start Your Free Trial of StitcherAds

http://connect.stitcherads.com/14-day-free-trial

